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Japan’s number one casual wear brand to bring high quality basics to 
Singaporeans with stores in Tampines and Orchard Road. 
 

SINGAPORE, 9 JAN 2009 – UNIQLO Singapore Pte. Ltd., Japan’s number one casual wear brand, today 
announced its arrival in Singapore with the opening of its very first store at Tampines 1 in April 2009. A 
worldwide leader in casual wear, UNIQLO will open the doors of its first Southeast Asia strategic central 
store at ION Orchard in June. The stores mark the brand’s first foray into Southeast Asia, marking the 
start of UNIQLO’s expansion in this part of the world.  
 
“The launch of UNIQLO in Singapore is particularly significant, as it marks the brand’s entry into Singapore 
as well as the Southeast Asia region. As the business hub of Southeast Asia, Singapore is an ideal launch 
pad for us to build our brand and expand in the region, cementing our position as a global retail brand. Our 
vision is to become more than just a company with stores around the world, but rather a company that 
transcends cultural boundaries, appealing to customers around the world,” said Mr Tadashi Yanai, Chairman 
and CEO, Fast Retailing.  
 
UNIQLO will make its Singapore debut with an 8,700 sq feet outlet at Tampines 1 on 9 April 2009 and a 
10,000 sq feet store at ION Orchard in early June 2009.  The stores will offer consumers in Singapore a 
first taste of UNIQLO, rooted in innovation, quality basics with a focus on the uniqueness of personal style. 
Well-known globally for its high-quality and fashionable casual basics that can be worn by anyone, 
anywhere, anytime, UNIQLO aims to empower all individuals through the clothing they choose to wear.  
 
Both the Tampines 1 store and the store at ION Orchard will feature the very best of UNIQLO – stylish, 
high-quality and affordable clothing, complemented by an unparalleled modern Japanese shopping 
experience. The stores will offer consumers an impressive array of fashion-forward, on-trend pieces along 
with our signature items – a wide variety of casual basics, featuring Men’s, Women’s and Kid’s collections 
in a refreshing array of colours.  
 
A joint venture between Wing Tai Retail Pte Ltd and Fast Retailing Co Ltd, UNIQLO Singapore is the 
brand’s fourth base in Asia, following the brand’s success in China, Hong Kong and South Korea. UNIQLO 
has also successfully become an established brand name in the US and Europe with stores in New York, 
London and Paris.  
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UNIQLO 09 Spring/Summer Collection 
 

About UNIQLO 
Clothing says a lot, but can say it better. UNIQLO designs, manufactures, markets and sells casual wear that can be worn by 
anyone, any day. Rather than dictate a look, UNIQLO provides people everywhere with the piece they need to create their own 
style. And style comes from within, which is why the UNIQLO logo is nearly invisible, tucked away inside the garment.  
 
This concept, along with an unwavering focus on quality and value, has guided UNIQLO’s actions since the establishment of its 
first store in 1984 Hiroshima, Japan. Today UNIQLO has grown to over 800 UNIQLO stores worldwide and is household name in 
Japan. From t-shirts and sweaters to denim, outerwear and trend items, all of our clothes are made according to exacting 
Japanese standards for quality and come in an astonishing variety of colors and styles. UNIQLO is committed to providing 
customers with true excellence and innovation in casual wear, from the design and functionality to the fit and color choices. 
As a company, UNIQLO controls every stage of the creation of its products – from the fabric used to the stringent production 
control program at the factory and finally to the display at the store. We use the world’s best resources to give customers 
something better every time. 
 
UNIQLO is a brand of FAST RETAILING. FAST RETAILING is among the top 10 specialty apparel retailers in the world. Other 
group companies include Theory, COMPTOIR DES COTONNIERS and Princesse tam.tam, g.u., CABIN, and other brands. For 
more information, visit www.UNIQLO.com or www.fastretailing.com. 

Wing Tai Retail 
Wing Tai's retail, apparel and lifestyle division offers high value and quality apparel and lifestyle products. Its portfolio of 
fashion brands include G2000, Topshop, Topman, Dorothy Perkins, Miss Selfridge, Warehouse, Karen Millen, MAXSTUDIO.COM, 
Fox Fashion, Pumpkin Patch, Ben Sherman and Charles Tyrwhitt, as well as Diva for fashion jewellery. Other brands include 
Adidas for sports; COVA and Yoshinoya for F&B; and ZONE for homeware products. Today, Wing Tai Retail represents 18 key 
brands and operates over 180 retail outlets in Singapore and Malaysia. 
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